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ELIGIBILITY, DEADLINES & FEES

Any and all shopper marketing communications efforts, whether full campaigns or unique efforts
within a campaign are eligible to enter. Retail experience, viral, buzz, direct mail, PR, Radio, TV - any
one or any multiple combination of mediums - any examples of work that demonstrate how you
tackled your client’s objectives can be entered. Campaigns must demonstrate at least two touch
points working in concert to push the shopper along the path to purchase. To enter, you must detail
the why behind the strategy and provide proof that your work achieved the results you were hired to
produce.

Marketing efforts that ran in Singapore — defined as work that ran in Singapore between 1 February
2017 to 31 January 2018 are eligible to enter.

Your work must have made an impact during this time period and the results you provide must be
within this time frame. Elements of the work may have been introduced earlier and may have
continued after, but your case must be based on data relative to the qualifying time. No results after
31 January 2018 are eligible. All campaigns that entered into 2017 Effie Awards Singapore
competition must include updated data.

Campaigns can be submitted into a maximum of 2 Shopper Marketing categories.

Note: You must credit all main strategic and creative partners when you enter.

Early Bird Entry (before Wednesday, 21 February 2018, 5pm) SGD$468 SGD$600
1st Deadline (before Wednesday, 28 February 2018, 5pm) SGD$668 SGD$800
Final Deadline (before Wednesday, 7 March 2018, 5pm) SGD$800 SGD$935

Entries will not be accepted if they are not accompanied with full payment or if they are incomplete in
any way. An entry must physically be in the IAS office to be considered on-time.

Institute of Advertising Singapore (IAS)

60 Paya Lebar Road, #05-14 Paya Lebar Square
Singapore 409051
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CATEGORIES

The 2018 Shopper Marketing Effie Competition has a total of 9 categories. With a selection of
categories dedicated to manufacturers and a selection to retailers, the awards will focus on their
respective shopper marketing challenges.

CATEGORY FAQS

Can I Enter Multiple Categories?

You can submit a maximum of two entries into the Effie Singapore Shopper Marketing Competition.
You will need to complete a separate entry form, submit a separate set of creative samples and pay
the entry fee for each additional category.

Note: New Product/Service Introductions are not allowed to enter into any other
category.

The Effie Awards reserves the right to re-categorize entries, split/redefine categories and/or refuse
any entry at any time.

Can I Re-Enter Past Effie-Winning Work?
Yes. Here is how it works:

« Past Gold Effie winners can re-enter into a category in which they did not win Gold. Past Gold
winners can re-enter the same category after two years.

« Past Silver and Bronze Effie winners can re-enter into any category.

« Campaigns that entered into 2017 Effie Awards Singapore competition must include updated
data.

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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SHOPPER MARKETING CATEGORIES

Awareness/Trial
For efforts that used shopper insights to increase awareness and trial for their brand/products.

Category/Aisle Reinvention

Some of the most impactful shopper marketing efforts occur when a deep understanding of shoppers’
attitudes, behaviors, and needs lead to innovative category/aisle reinvention. Entrants must outline
how the effort optimized space to enhance the shopping experience and drove greater conversion and
category growth. Successful entries in this category will be sustainable reinventions and not simply
promotional in nature.

Loyalty

This category will highlight efforts that were designed with loyalty as the driver for the effort. Entrants
must detail how the program effectively targeted and engaged their target by developing an ongoing
relationship between the shopper and the retailer or brand, while increasing loyalty.

Multi-Brand Shopper Solution

Shoppers are looking for ways to tackle everyday challenges, whether it’s what to prepare for dinner or
how to maintain a beautiful lawn - they want all-in-one solutions. This award will celebrate multi-
brand/multi-product solutions, stemming from a single manufacturer’s family of products, that
understood exactly what their target shopper needed.

Multi-Manufacturer Shopper Solution

Shoppers are looking for ways to tackle everyday challenges, whether it's what to prepare for dinner or
how to maintain beautiful lawn - they want all-in-one solutions. This award will celebrate multi-vendor
solutions that came together to address exactly what their target shopper needed.

Multi-Retailer Rollout

For campaigns that ran with a central idea and executed that idea via dedicated rollouts to three or
more different retail chains. Cases in this category will highlight and explain the customizations that
were done for a single retailer, and/or explain why unique customization was not necessary.

New Product/Service Introduction
Any shopper effort used to introduce a new product or service.
Note: New Product/Service introductions are not allowed to enter into any other category.

Seasonal/Event

The most effective manufacturers and retailers are the ones that can strategically plan for and react to
the events that most impact their shoppers. This category will feature events, platforms or programs

that were created to meet the demands of the shopper that are driven by a season, holiday or cultural
event.

Entrants must explain the insight into their shoppers that led to adjusting product and/or creating
events/seasonally-based platforms and programs to be in-line with their needs and shopping mindset
during a specific time period. Innovative shopper events, strategically created by the retailer and/or
manufacturer, may enter here as well.

Single-Retailer Rollout

For campaigns that ran with a tailored, retailer-specific idea and executed that idea at a single retail
chain. The work in this category will provide insights as to how an effort was effectively designed to
work with the particular retailer and the shoppers of that retailer.
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HOW YOUR ENTRY WILL BE JUDGED

Your entry will be judged by some of the brightest and most experienced business leaders hand-picked
from the industry. All elements of an entry - written case and creative elements - are judged. Scoring
is done anonymously and confidentially.

Judges are asked to evaluate specific criteria in scoring a marketing case’s overall effectiveness, and
provide four separate scores analyzing specific attributes of the work. The breakdown is as follows:

SCORING CRITERIA

Strategic Challenge and Objectives

+

Idea

+

Bringing the idea to life

= 70% of final score, equally weighted.

Results = 30% of final score

The judges’ scores determine which campaigns are to be awarded a gold, silver or bronze Effie
trophy. Each winning level — gold, silver, bronze — has a minimum score required in order for a finalist
to be eligible for an award.

Effie Trophies are awarded in each category at the discretion of the judges. It is possible that a
category may produce one, two, three or four winners of any level or perhaps no winners at all.

COMPLETING THE ENTRY FORM

Your entry should tell the complete story of all advertising and marketing communications that were
created and implemented for this shopper marketing effort, and any other factors that impacted your
efforts. Kindly download the official entry form for shopper marketing category from effie.sg

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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CREDITS

Company and Individual Credits may not be removed or replaced after time of entry. It is critical for your
team to thoroughly review the credits before submitting.

COMPANY CREDITS

Effie recognizes the effective teamwork needed to create an effective case. You are required to credit all
creative and strategic partners who contributed to the marketing communications effort. Space has been
provided in the credit form to credit eight companies. You must credit the client and at least one primary
agency.

You may credit a second agency as a “Primary Agency 2” and they will be regarded as a second lead
agency on the work and given equal recognition by Effie Worldwide. In order to be considered Primary
Agency 2, you must certify that the work done by each agency was of equal weighting and each agency
deserves equal recognition. Second Primary Agencies must be designated at time of entry - you may not
add or remove second lead agencies after the entry period.

If you are an advertiser submitting in-house work, please list your company information in both the Lead
Agency & Client contact areas.

Entrants are required to thoroughly review company credits at time of entry, as credits cannot be
removed after time of entry. Senior leadership must sign off on the credits using the Authorization Form.
Please confirm the spelling and formatting of other company names to insure they will receive proper
credit in the Effie Index and in all forms of publicity if your effort is a finalist or winner.

We urge you to think carefully about your partners - clients; agencies of all types including full service,
media, digital, promo, PR, events, media owners, research companies, etc.

Please review the outline of how company credits are recognised in the Effie Effectiveness Index®
ranking below.

Individual Credits

Space has been provided to credit ten individuals who contributed to the case. Please credit all main
client and agency team members and make sure spelling is correct. You may only credit one individual
per line and all individuals must be team members (current or former) of the credited companies. You
may not credit additional companies in this section. All individuals listed will be credited in the Effie
Awards Journal and in the online Case Study Database.

If you do not use all ten spaces and want to add names after time of entry, changes will only be accepted
on a case by case basis. Therefore, we recommend using all ten spaces and making sure names are

spelled correctly at time of entry. Effie’s policy is to honour those credited at time of entry if the case is a
finalist or winner. Therefore, credits may not be removed or replaced after the entry has been submitted.

Company Credits & the Effie Effectiveness Index®

The Effie Effectiveness index (effieindex.com), the global ranking of marketing effectiveness, uses the
credits submitted at time of entry to tabulate the yearly rankings. Rankings include: Marketers, Brand,
Agency, Independent Agency, Network and Holding Company. Below is some guidance on how the
credits lead into the rankings.

If your case becomes a 2018 Effie finalist or winner, the credits submitted will be used to tally the 2019
Effie Effectiveness Index results. Since different point values are given to primary and contributing
companies, it is critical that all brands and companies are properly credited at time of entry. See the
detailed description on company credits and the Index rankings on the following page.
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We request that all entrants communicate with their own corporate/communications office and the
offices of their credited partner companies and/or PR departments to ensure all client and agency
company names are credited correctly. This information should be communicated to contributing
companies as well. Review effieindex.com to see how your company office has been listed in recent
years.

You are required to credit all creative and strategic partners who contributed to the marketing
communications effort. Space has been provided in the credit form to credit eight companies. You
must credit the client and at least one lead agency. You may credit a maximum of two agencies as
lead agencies. The second lead agency will be regarded as co-lead agencies on the work.

Differences as small as punctuation and capitalisation could impact how your brand / company is
ranked in the Index. Please ensure that all credits are submitted correctly at the time of entry. (For
example, if your agency name includes the city New York - be consistent with the listing. Select one
method and stick to it: Agency New York vs. Agency — NY vs. Agency - New York.)

Agency Office Rankings

Agency office rankings are compiled using the Agency Name, city and state as listed in the Credits
Form.

Whether or not the city/state is included in the "Agency Name” field, the Index rankings will be based
off of the location of the office using the city/state fields.

The agency name submitted will also be how the effort is publicly recognised if the entry becomes a
finalist or winner. If your agency office prefers to be known as “"AgencyName CityName”, then agency
names should be listed accordingly.

Be sure to guide all teams entering in the competition within your office to list the company name in
a consistent manner - this includes consistent capitalisation, spacing, punctuation, abbreviations,
etc. This will ensure all finalist/winning cases from your office location can easily be tabulated
together.

We urge you to think carefully about your partners - clients; agencies of all types including full
service, media, digital, promo, PR, events, media owners, research companies, etc.

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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REASONS FOR DISQUALIFICATION

The following will result in disqualification and entry fees will be forfeited.

1.

10.

11

Results not referenced. All data presented must reference a specific, verifiable source. This
could be advertiser data, agency research or third party research companies. We reserve the
right to verify the accuracy of the data with the source named.

Sources must be provided next to each piece of data or in clearly marked footnotes at the
bottom of each relevant page of the entry form. Be as specific as possible in documenting all
evidence; provide sources of data, research involved and the time period covered. Use the
specific name of the company to reference a source except when the source is an Agency
company (Ad, Media or Other agencies). For Agency companies only use the term "Agency
Research".

Agency name published in the Entry Form or on the creative materials. Effie is an
Agency-blind competition — do not cite agency names anywhere in the entry form or creative
materials. Do not Cite Your Agency name (or any other Agency — Ad Media or Other — names)
as your reference source. If an agency is the source of your research, reference “Agency
Research”.

Not including examples of all creative materials discussed in the entry form and
integral to the campaign on the creative reel. You must include at least one example of all
creative detailed in the entry form and integral to the campaign's success on the creative reel.

Including Results on the creative reel. You are not allowed to include results on the
creative reel. Refer to the creative reel instructions.

Logos, graphics or other creative materials present in the Entry Form will not be
accepted. (Note: Graphs and charts displaying data are acceptable.)

Color Fonts. All text that appears in the Entry Form is to be in standard black font. Colored
fonts will not be accepted, however graphs and charts CAN be presented in color.

Formatting requirements. The answers stated in the entry form need to be in 10 point
Verdana font.

Words limitations ignored. All questions have suggested word limits which are indicated in
the entry form. You must indicate the word count at the end of your answer.

Incomplete Entry Form. You must fill out every section of the Entry Form.

Missing Translation. Creative materials submitted for consideration that are not in English
require translation.

. Failing to adhere to the eligibility period. The eligibility period is 1 February 2017 to 31

January 2018. It is fine for the work to have started running before or continue running after
this period, but the work the judges are reviewing must have run at some points between the
eligibility period. The results the judges are evaluating must be within this period, but data prior
to the eligibility period may be included for context. No results after 31 January 2018 may be
included.
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CREATIVE REQUIREMENTS

Creative materials submitted must directly relate to your strategic objectives and results, and must have
run in the marketplace.

Creative Material becomes the property of the Effie Awards and will not be returned. The Effie Awards is
granted the right to make copies of selected creative material for education and publicity purposes.

Instructions:

Create a video up to four minutes long that best illustrates the work in the entry form. Show the
how-when-where you connected with your shopper segment. You must detail in your written case all
communication touch points integral to the campaign's success. At least one example of each of these
same communications touch points must be featured on the video. If time allows, you can include
additional examples of specific creative materials.

You do not need to feature on the video all items in the communications touch points checklist, only
those integral to the campaign's success that are mentioned in your brief.

Your video must show complete commercials except where editing is necessary because of time e.g.
events, guerrilla marketing activities, sampling, etc. You must include examples of your print, direct mail
and other printed items in the video. All print materials featured on the video must also be submitted in
hard copy.

You can use editing features such as voiceover, text, etc., to better explain the work shown.

Video Rules:

- No more than four minutes in length max.

- Download into DVD as (.mov or .avi) files only, 40MB max.

- Include on the video at least one example of each creative described in your entry form.

- Include complete creative examples except where editing is hecessary because of time constraints
e.g. events, branded content in TV or games, etc.

- You must submit 1 hard copy of each print and direct mail piece featured on the video in addition to
featuring these examples on the video.

Entries will be disqualified if:
- At least one example of each creative material discussed in your entry form is not included on the

creative reel.

- Your Agency name (Ad, Media or Other Agency) appears anywhere on the creative reel or in the entry
materials.

- Results are included anywhere on the video.

Print Rules:

Print examples should not be mounted. Size should be in A4 only. Label the back of the print examples
with brand name, campaign title, type of print (magazine, newspaper, direct mail, etc.) Do not include
Agency name on the print materials.

Content:

The creative reel should showcase the creative that brought the big idea to life. This is not a video of
your written case. It is a way to show the judges your creative work as it ran in the marketplace.
Creative and communication elements submitted must directly relate to your Strategic Objectives and
Results outlined in the entry questions, and must have run in the marketplace.

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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You do not need to feature on the video all items selected in the communications touchpoints checklist,
only those integral to the case’s success that are mentioned in your written case.

Points will be deducted if the importance of print ads, for example, is mentioned in the written case,
but not demonstrated in the reel. Alternatively, creative elements that are shown in the reel, but not
outlined in the written case are cause for down scoring.

Create an Effective Reel: Focus on the Creative Work

The judges read your written case before watching the reel. They know your objectives, challenge,
strategy, and results, so the focus of the reel should be on the work itself. You do not need to spend a
lot of time on other elements that were already stated in your written case. The purpose of the video is
to show how you brought the idea to life and for judges to experience your creative work as your
audience. You may not include results of any kind in your creative reel.

Closure Statements

You may only include a general statement, with no numbers included, to provide closure to the reel if
you feel it is necessary. Judges are advised that results in the video are a reason for disqualifications.
It is best not to include any reference to results so judges can remain focused on the merits of your
case rather than potential disqualifiers. Please review the following examples of acceptable and
unacceptable ‘closure’ statements and other key rules to keep in mind when creating your reel.

ACCEPTABLE EXAMPLES
“Sales skyrocketed and the brand was doing better than ever.”
“The brand had one of the best years yet.”

UNACCEPTABLE EXAMPLES

“Sales increased by 20%."

“We received over 10,000 likes in just 3 weeks.”
“We became #1 in our category.”

Do Not Include:

Results of any kind - including humbers of social media likes, followers, etc.*

Competitive work or logos

Agency names, logos or images

Any stock music/images that will cause confusion for judges with how your work ran in the
marketplace

Any work that you do not have the rights to (eg. music/images that are not part of your creative work)
Editing effects that cause confusion with how the work ran in the marketplace.

Music over TV spots, videos, etc.

Must Include:

At least one complete example of each of the integral communications touch point mentioned in the
written case.*

Any and all types of integral creative work (vital print, radio, web, direct mail, OOH, etc.)

If time allows, additional examples of specific creative materials

*You may edit down video clips longer than 90 seconds when it is necessary to do so in order to show
other examples of your work. Any video elements shorter than 90 seconds must be shown in full.

Editing Features

You can use editing features such as voiceover, text, etc, to better explain the work shown. When
presenting your video, you may only use editing effects when it will not interfere with the judges’
ability to discern how the work ran in the marketplace. For example, you cannot run a background
music track behind your TV commercial as it plays on the video - the commercial must be shown as it
aired in the marketplace. You can run music you have the rights to behind your print ads as they scroll
by, since it will be clear that the print did not air in the marketplace with music.

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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If you are including non-English work, you must include translations either as subtitles or as a
written translation document.

Work submitted must be original or you must have secured rights to submit it. You cannot include
any work that you do not have rights to (eg. music/images that are not part of your creative work).
However, stock music/images are allowed if you have rights to use them. Stock music/images can
only be used in ways that clearly delineate what was the work that ran in the marketplace. (Do not
play stock music over a TV spot, as that is not how it ran in the marketplace. However, stock music,
while not needed, can be played when showing print materials.)

CREDITS REQUIRED FOR YOUR ENTRY
Complete the Credit Form downloaded from the IAS website: effie.sg

Please ensure spelling is correct. Information you enter in the entry credits section will be
considered final if your campaign is a winner and will not be changed for any reason, including if
agency and/or client experience a name change and/or merger after the entry deadline date.

The information you give in the credits section may be published and/or appear on recognition
certificates. Visit the Winner's Showcase at www.effie.org to see examples of how winner's
company, individual and campaign summary credits are listed online.

COMPANY CREDITS

You are required to credit all main creative and strategic partners who contributed to the campaign.
Space has been provided in the credit form to credit eight (8) companies. You must credit the client
and at least one primary agency.

INDIVIDUAL CREDITS

Space has been provided in the credit form to credit ten (10) individuals. Please credit all main client
and agency team members and make sure spelling is correct.

CAMPAIGN SUMMARY (Limit 90 words)

If your campaign is a winner, your Campaign Summary may be published in the Awards program
journal, on the IAS web site & for promotional purposes.

Submit this in a separate CD. Write at least three complete sentences (limit 90 words) summarizing
the campaign and its goals. Indicate campaign objectives and how the evidence of results directly
relates to those objectives.

TROPHIES

Only two agencies and one client can be credited on the trophy awarded at the 2018 Singapore Effie
awards ceremony. The client, primary agency and primary agency 2 will be listed on the Effie trophy.

Should your campaign win an Effie, we will provide one trophy to the first agency listed as the
"primary agency".

If your campaign is a winner, you can purchase additional trophies with your choice of credited
agency(s) listed.

Additional trophies can be personalized and purchased after the Effie Singapore awards
ceremony.

2018 Effie Shopper Marketing Category — Entry Kit Singapore 12
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SUBMISSION OF ALL FORMS IN SOFTCOPY

Please include a softcopy of all submitted materials in either a thumbdrive or a DVD. All softcopy
documentation are to be in .doc version or .pdf version and creative materials to be in .jpeg where
possible with the exception of creative video/s.

PUBLISHING POLICY & PERMISSION

The Singapore Effie Awards offers finalists and winners the opportunity to have written cases
published in the Effie Case Database, in turn helping inspire the industry and do their part to Make
Marketing Better. Entrants who give permission to publish their written case may have their entry
featured on the Effie Worldwide web site or Effie partner web sites or publications.

In the spirit of learning that Effie represents, we encourage you to share your case studies so that we
may Make Marketing Better.

We respect that entries may have information deemed confidential. Please indicate in the box below
whether or not publishing permission is granted for the written brief.

“YES” - You agree that the written entry form may be published as it was submitted and
reproduced or displayed for educational purposes.

“YES - EDITED VERSION OF YOUR WRITTEN CASE"” - You agree to submit an edited version
of your case study for publication which will be reproduced or displayed for educational
purposes. You may redact any confidential information.

“UNDER REVIEW" - If your case becomes a finalist, Effie will reach out to your team to further
discuss the publication options for your case.

The written case is the only portion of the entry that should contain confidential
information. For that reason, the written case is the only portion of the entry that is included in the
above publication permission policy. The creative work (reel, images), public case summary, and
statement of effectiveness need not include confidential information and will be showcased in various
ways if your entry becomes a finalist or winner.

Work submitted must be original or you must have the rights to submit it.

2018 Effie Shopper Marketing Category — Entry Kit Singapore 13
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COMPETITION TERMS & RULES

By checking the box in page 13 and as a condition for entry, you indicate that you agree to the
competition rules, which are:

1.

Any material submitted in the course of entering the awards becomes the property of Effie
Worldwide and the Effie Awards and will not be returned.

. You agree to the publishing policy stated above.

. You represent and warrant that the Works submitted are original work by you and accurate and will

not infringe upon the personal or proprietary rights of or give rise to any claim by any third party,
including but not limited to claims based on copyright, trademark, patent, defamation, physical
injury, or invasion of privacy or publicity. In addition, if any complaint or claim relating to any of
the Works is made by any third party at any time, whether a formal legal complaint or otherwise,
you will fully cooperate with Effie Worldwide and the Effie Awards in responding to and defending
against such complaint or claim, and you will hold Effie Worldwide and the Effie Awards harmless
from and against any such complaint or claim.

. Where required by law or contract, you will obtain releases, from all persons depicted in any of the

Works. You may not agree to any restrictions, limitations or right to review requested or imposed
by any persons, including models, owners of property pictured in the Works, or others. You will
immediately advise Effie Worldwide and the Effie Awards of any such request or attempted
imposition. If you make any subsequent or other use of any of the Works, you are solely
responsible for obtaining any necessary releases from any models, persons or owners of property
pictured in the Works, and you will hold Effie Worldwide and the Effie Awards harmless from and
against any claims by any person arising from any such subsequent or other use.

. You certify that the information submitted for this case is a true and accurate portrayal of the case's

objectives and results and that the case ran during the Effie Awards program eligibility time period.
Entry constitutes permission to be included in a data set for Effie Awards research purposes that do
not breach confidentiality.

. The credits you submit are considered final and will not be changed for any reason, including if

agency and/or client experience a name change and/or merger after the time of entry. The
information you submit may be published and/or appear on recognition certificates.

. You have credited all partners who contributed to the work that is being presented in the entry.

. The decisions of Effie Worldwide and the Effie Awards in all matters relating to the competition shall

be final and binding.

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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CONTACT

Need help or advice? Visit www.effie.sg or call 6220 8382 or e-mail kim@ias.org.sg and

cassandra@ias.org.sg

PACKING INSTRUCTIONS

If you are submitting more than one campaign and wish to submit them all in one box, please wrap
materials from each campaign separately and label each with campaign name(s).

Deliver all materials to:
Institute of Advertising Singapore (IAS)

60 Paya Lebar Road, #05-14 Paya Lebar Square

Singapore 409051

Tel: 6220 8382 / Website: www.effie.sg

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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SUMMARY FOR ENTRY

For Each Effie Shopper Marketing category entry you must submit:

ITEM

DETAILS

DELIVER

OFFICIAL EFFIE
SINGAPORE ENTRY
FORM

From Entry Details till the end of the entry
form

Reminder: The answers stated in
the entry form(s) need to be in 10
point Verdana font and a word count
must be indicated at the end of each
answer

Translation document (1 page -
required if your campaign is non-
English)

Print versions:

15 sets, stapled
together in the same
order.

PRINT CREATIVE
(Print, Direct Mail, etc.
featured on your 4-
minute video)

Hard copy (A4 sized) examples of any
print pieces featured on your 4-minute
creative video.

15 copies (A4 sized) of
each example (X) the
# of examples featured
on the video.

CREDITS FORM

Print this out from the
IAS website

1 copy with each
ENTRY you submit.

CLIENT
AUTHORIZATION
FORM

Print this out from the
IAS website

1 copy with each
ENTRY you submit.

PAYMENT FORM

Print this out from the
IAS Website

1 copy with each
ENTRY you submit.

PUBLISHING POLICY &
PERMISSION FORM

Print this out from the
IAS Website

1 copy with each
ENTRY you submit.

RESEARCH DATA FORM

Print this out from the
IAS Website

1 copy with each
ENTRY you submit.

CREATIVE VIDEO

4-minute creative video featuring all
creative integral to your campaign.

One DVD: (.mov, .avi or
.mp4, 40mb max)

1 IMAGE OF YOUR
CAMPAIGN

1 image summary of your campaign for
publication in the Effie Awards Journal

90 words summary

One DVD: (.jpg,
300dpi, 40 MB MAX)

SOFTCOPY OF
SUBMITTED FORMS

A copy of all submitted forms
in softcopy

In .doc version or .pdf
version

Your entry is not considered complete unless all of the above materials arrive at the
IAS Office by the stipulated deadlines detailed in Page 3.

2018 Effie Shopper Marketing Category — Entry Kit Singapore
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AN EFFECTIVE ENTRY

The Effie Singapore Awards identify and celebrate campaigns that have met or surpassed their goals.
Within this, the written case is the most important part of the entry, because it tells the story of your
campaign development and demonstrates how the creative work led to strong results. It also details
the competitive environment, the campaign’s objectives, and presents your evidence that the results
you're claiming were actually driven by your campaign.

Visit effie.sg/tips to get advice on what makes an effective case.

Your entry should tell the complete story of all advertising and marketing communications that were
created and implemented for this campaign, and any other factors that impacted the efforts. Do not
include any Agency name (Ad, Media or Other agencies) in the entry form or creative
materials.

SOURCING YOUR DATA IN THE ENTRY FORM:

You must source all data you provide in the entry form either by listing the specific source next to
each piece of data or in clearly marked footnotes at bottom of each relevant page.

Be as specific as possible in documenting all evidence; provide sources of data, research involved
and the time period covered.

Acceptable sources can be: advertiser data, agency research or third party research companies. Use
the specific name of the company to reference a source except when the source is an Agency
company (Ad, Media or Other agencies).

For Agency companies only use the term "Agency research". Effie is an Agency-blind competition —
your entry will be disqualified if you include agency name anywhere in the entry form or creative
materials.

The following provides insight on the type of information the judges will be looking for in
your Entry Form.

1. Brand name
Please list only the brand name or trade name of the product or service advertised. E.G.,
“Kleenex®"” not “Kleenex Brand Tissues”.

2. Product Type or Description
Brief description indicating the kind of product or service advertising without using the brand
name. “Facial Tissue” not “Kleenex® Tissue”.

3. Campaign Title
Please indicate the campaign title, not titles of individual commercials within the campaign.

4. Category
Indicate the category (refer to the list of Shopper Marketing Effie categories) within which you
think your campaign should be judged. The Effie Committee reserves the right to re-categorize
campaigns.

Note: There are more ‘tips’ within the entry form to guide you further.
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TIPS FOR COMPLETING THE SHOPPER MARKETING EFFIE SINGAPORE
ENTRY FORM:

Be direct. Present your story in an easy-to-follow style with a minimum of hyperbole. The link
between the strategic challenge, the objectives, big idea, the creative executions and results should
not be hidden.

Identify the competitive landscape. Do not assume that the judges reviewing your entry are
aware of the marketplace ins and outs of your particular category. Be sure to provide a clear picture
of the marketplace situation.

Be concise. Use the space and pages provided in the standard form. Don’t add additional pages
- they will simply be discarded upon receipt.

Include clear, simple, relevant charts and tables. If done correctly, charts and tables allow
judges to easily assess the success of the campaign.

Know the rules. Review the judging criteria for and the reasons for disqualification before
submitting your campaign.

Proofread. Have a few of your colleagues read your case through before submitting to be sure all
the elements are there and without typos.

Give credit where credit is due. You are required to credit the main strategic and creative
partners. Don't forget to credit all of your team members and partners and make sure their names
are spelled correctly. If your campaign is a winner, the credits will be published.

Source Your Results. The #1 reason judges mark an entry for disqualification is failure to provide a
specific, verifiable source for all data included in the entry form. Review the guidelines in this
document for sourcing your data before finalizing your entry.

Make sure your entry does not include an Agency names anywhere in the entry form or
creative materials — Effie is an Agency-blind competition. The #2 reason judges disqualify an
entry is including agency name in the entry form or creative materials.

Be compelling. Your entry should be stimulating read.

Tell judges why it was successful. For every objective provide clear, sourced results.

Learn from Success. Take time to review Effie Winner’s cases in the online showcase at
https://effie.org/case database/cases

Listen to the Judges. Visit effie.sg/tips to get direct peer advice on what makes an effective case.

Don’t wait till the last minute to complete your entry. The more time you give yourself, the
more time you will have to check your entry.
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