
Wing an Effie 
#likealocal
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Writing an Effie is about marketing your marketing. 
To marketers. 
In Singapore.
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Writing an Effie is about marketing your marketing. 
To here-we-go-again, yeah-right-nice-try, speed-reading marketers. 
In Singapore.
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Which means you need… 
A made-in-Singapore story  
of a challenging business problem 
solved through marketing communications, 
told simply and convincingly
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A made-in-Singapore story 

of a challenging business problem

told simply and convincingly

solved through marketing communications,
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Made-in-Singapore story1
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(a) Embrace Singapore’s contradictions
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Challenging business problem2
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(b) Pick the right nemesis
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(c) Degree of difficulty
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Solved through marketing communications3
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(d) Results that matter:  
the IIWASWIGAD test
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(e) Results that are credible:  
the CSB test
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(f) What was your role again?
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Told simply and convincingly4



16

(g) Neither bar exam nor Behance
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(h) Seven basic plots
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(i) Tell us only everything  
we need to know
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One more thing
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(j) Don’t underestimate the sell before the sell
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A made-in-Singapore story 
(a) Embrace Singapore’s contradictions 

Of a challenging business problem 
(b) Pick the right nemesis 
(c) Degree of difficulty 

Solved through marketing communications, 
(d) Results that matter: the IIWASWIGAD test  
(e) Results that are credible: the CSB test 
(f) What was your role again? 

Told simply and convincingly 
(g) Neither bar exam nor Behance 
(h) Seven basic plots 
(i) Tell us only everything we need to know 

Plus-one 
(j) Don’t underestimate the sell before the sell
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See you at the Effies
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